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The Norwegian Breast Cancer 
Screening Program (NBCSP) 

• Start- up in four counties in 1996 

• Run according to the European guidelines 

 

 

 

 
Early performance measures regularly reported to the breast clinics 
and published in international peer reviewed journals 
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Does mammographic screening work? 

• 2007: 1.5 mill Euro allocated from the Government 
to evaluate the NBCSP. Lead/administered by the 
Norwegian Research Council 

• 2008: Six national and international teams funded 

• 2009: Data available for 1996-2007 

• 2011: Data available for 1996-2009 

• 2007-2013: Challenges related to informed consent 

• 2014: NBCSP = Reservation based 

• During 2014: Conclusion of the evaluation 
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• The women invited (aged 50-69 years) 
– Before invitation 
– At invitation  
– During the screening process 
– After the final result of the screeningoutcome 

• The population in general 
• Health workers 

– Those working in  the program: Outcome of the 
quality assurance parametres 

– GP/other: General aspects 

• Politicans and stakeholders 
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The numbers in the «new» information will be 
based on: 

 

- the supplement in J Med Screen, 2012 

- results from early performance measures (QA) 

-  the conclusions of the «external evaluation» 
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How to agree on the «new» information? 

• Survey 
– The women invited (attended and not attended) 

• Focus groups 

– Health professionals working in the NBCSP 

– General population 

• Multidisplinary teams 
– Establish, evaluate, agree and support the new 

infomation materials 
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• Surveys and focus groups: 2014 

• «New» information – 2014 and 2015 


