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 REGIONAL ORGANISATION 
 
 NATIONAL MONITORING (National Centre for Screening  Monitoring )  

 
 TARGET POPULATION: 50-69 YEARS (7.350.000 women)  
 
 SCREENING INTERVAL: 2 YEARS  
 
 TWO VIEWS MX 
 
 DOUBLE READING 
 
 FREE TEST 
 
 GP’s INVOLVEMENT 
 
 pre-FIXED APPOINTMENT 



INVITATION LETTER  
 
 
 
 
 
(prefixed appointment) 

 
 
 
 
 
 
 
Signed by the GP  

+ 

LEAFLET 



96,1% 

90,5% 
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Italy: INVITATION COVERAGE – 2012   

72,8 % 
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Italy: PARTICIPATION RATE – 2012   

57,4 % 



Mammography performed in the last 2 years 

(%) Women 50-69 years Pool Passi 2010-11 (n. 13896) 

“10 years of screening programmes in Italy”, National Centre for Screening Monitoring 2012 

Centre South North National Pool 

In the screening programme Outside the screening programme 
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Processi comunicativi negli 
screening del tumore del 
collo dell’utero e della 
mammella 

(parte generale) 

 

Proposte di Linee guida  

Regione Emilia - Romagna/CDS 

Aziende USL Città di Bologna e Ravenna 
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Communication 
processes in breast 
and cervical cancer 
screening 
programmes 

 

Proposal for 
guidelines 



The best communication 
way 

Health information 
principles 

•CORRECT 
o Numbers 

o Transparency on pros and cons 

o Sponsor 

o Sources 

o Where to get more information 

 

•CLEAR  
o Plain Language 

o Logical framework (segment) 

o Words 

o Layout 

 

•RELEVANT 
o Tested with target population  



 
 

The NATIONAL CENTRE FOR SCREENING 
MONITORING (ONS) has among its purposes the 

promotion of a high quality level of communication 
 
In 2003 ONS promoted the creation of the Inter-screening 
Working Group on Communication that put together  
professionals actively involved on communication in the three  
(breast, cervical and colorectal) population based screening 
actively running in Italy.  

Inter-screening Communication Group 



The objectives of the Working Group are: 
 

o  to bring together all the people who over the years have matured 
experience and knowledge on the issue of communication (with a 
multidisciplinary approach)  

 
o   to encourage the debate on communication and screening and to 
promote the circulation of all the material produced by the working group 

 
o  to increase the awareness and knowledge on these issues both among 
screening professionals and target populations/advocacy groups and 
stakeholders 

 
o   to set up experimental communication strategies with a multilevel and 
multi-professional approach 

 
o   to provide national recommendations on how to build a comprehensive 
and effective communication strategy in order to obtain an informed 
participation 







What information do breast cancer screening 
programmes provide to Italian women? -  2001  

Giordano L, Rowinski M, Gaudenzi, Segnan N. European Journal of public Health, 2005 

Although satisfactorily disclosing some practical 
information… 



What information do breast cancer screening programmes provide to Italian women? -  2001  
Giordano L, Rowinski M, Gaudenzi, Segnan N. European Journal of public Health, 2005 

… Italian invitation letters and leaflets remain inadequate in 
managing side effects and risks 



limits 

False positive 

False negative 

Overdiagnosi
s 



COMMUNICATION FOR SPECIFIC SUB-GROUPS OF 
POPULATION 

 

Immigrant women 

 

Elderly women 

 

People with learning disabilities 

 

People with low literacy skills 

 

Women at higher risk 



An evolution ... maybe slow, but this 
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skeptics 
enthusiasts 



Breast cancer: zero mortality. Genetic testing: for win the cancer  
without damaging the breast! 

An ultrasound a year for life 

from 30 years; from 40 years an annual 

mammogram too: 

here is the right prevention ! 



Questioned the uselfullness of 

 mammography screening 

USA: breast cancer, 

too much routine mammograms 

More doubts about mammography: 

about 10 cases of overdiagnosis 

 for each woman saved 
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Partnerships  



• Women … but also 

 

• Health and screening professionals  

• Mass media 

• Stakeholders (Advocacy groups…) 



•Communication may be transparent, 
it cannot be ‘neutral’. 



  Which factors play an important role in 
the relationship 

between patient and physician? 

between population and health units 
or screening service ? 

The importance of 
 

Trust  
Gratitude  

‘Convenience’ 



 If trust is involved in the screening 
decision making process, should we reject 
trust due to its connection with the 
paternalistic approach or should we build on 
it? 



 Lack of homogeneity of the information 
materials provided to women by the screening 
programmes 

▪ National communication strategy using standardized 
communication tools 

▪ Periodical survey on information material and  comparison 
with referral standard 

 

 Poor involvement of women in developing the 
informative materials 

▪ Focus groups to better adapt the messages on women 
characteristics and needs  

▪ Involvement of advocacy groups 

 

 

Critical Point/ Future plans 



Critical Point/ Future plans 

 

 Logistic and organizational 
barriers 

▪ New research to discover barriers to 
communication and any weak points of the 
communication strategy 

▪ Different communication formats including those 
for the Web and electronic communication 

 

 Lack of evaluation 
▪ Comparison among more effectiveness 
communication strategies 

▪ Monitoring the impact of our communication 
(anxiety, comprehension…) 

▪ Qualitative and quantitative analysis 

 


