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REGIONALORGANISATION

NATIONAL MONITORIN@ational  Centre for Screening Monitoring )
TARGETPOPULATION: 5069 YEARS (7.350.000 women)
SCREENINGNTERVAL: 2 YEARS
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Mammography performed in the last 2 years
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The communication context of a screening
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Processi comunicativi negli processes in breast
screening del tumore del and cervical cancer
coll o dell 6ut er|o/saxeeningl | a
mammella programmes

(parte generale)

Proposal for
guidelines

Proposte di Linee guida

prevenzione nei luoghi di vita e di lavoro m

Dossier Regione Emilia- Romagna/CDS

33 Aziende USL Citta di Bologna e Ravenna




Health information
principles

ACORRECT
o Numbers
o Transparency on pros and cons
0 Sponsor
0 Sources
o Where to get more information

ICLEAR
o Plain Language
o0 Logical framework (segment)
o Words
o Layout

MRELEVANT
o0 Tested with target population



The NATIONAL CENTRE FOR SCREENING
MONITORING (ONS) has among its purposes the

promotion of a high quality levelof communication

In 2003 ONS promoted the creation of the Inter-screening
Working Group on Communication that put together
professionalsactively involved on communicationin the three
(breast, cervical and colorectal) population based screening
activelyrunningin Italy.

Inter-screening Communication Group



Theobjectivesof the WorkingGroupare:

o to bring together all the people who over the years have matured
experience and knowledge on the issue of communication (with a
multidisciplinaryapproach)

0 to encouragethe debate on communication and screening and to
promote the circulationof all the material producedby the working group

0 to increasethe awarenessand knowledgeon these issuesboth among
screening professionals and target populations/advocacygroups and
stakeholders

0 to setup experimentalcommunicationstrategieswith a multilevel and
multi-professionalapproach

0 to providenationalrecommendationson how to build a comprehensive
and effective communication strategy in order to obtain an informed
participation
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International Cancer Screening Network
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‘What information do breast cancer screening
programmes provide to Italilan womef® - 2001

Giordano LRowinskiM, Gaudenzj SegnanN. EuropeanJournal of publi¢iealth, 2005

Invitation Leaflet
letter only (%) only (%)

Logistic and organisational information

Although  satisfactorily  disclosing some  practical
Information 38 .



What information do breast cancer screening programmes provide to Italian womet@0 1

Giordano LRowinskiM, Gaudenzj SegnanN. EuropeanJournal of publi¢iealth, 2005

Invitation Leaflet Baoth (%)
letter only (%) only (%)
Epidemiological and quantitative data
Breast cancer incidence - 14.9 -
Lifetime risk of developing breast cancer - 85 -
Lifetime risk of dying from breast cancer - - -
Survival from breast cancer - 2.1 -
Relative risk reduction mortality - 234 -
Absolute risk reduction mortality - - -
Proportion of screened women - - -
who would be recalled
Proportion of breast cancers detected by - 2.1 -
mammography (sensitivity)
Proportion of women with false positive results - - -
Proportion of women with false negative results - - -
Proportion of women with positive mammaogram - - -
who would have breast cancer
(positive predictive value)
Women needed to screen to avoid - - -

death from breast cancer

8 Italian invitation letters and leaflets remain inadequate in
managing side effects and risks
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