
Communication 

Experiences from The Netherlands  

Mireille Broeders 
 
30 January 2014, Bologna 

Dept for Health Evidence, Radboudumc & 
National Expert and Training Centre for Breast 
Cancer Screening, Nijmegen, The Netherlands 



Dutch  
Health 
Council 

Five regional screening organisations 



Communication 

 
•  women in target population 
•  general population 
•  professionals / policy makers 
•  press / media representatives 
 
 
 





Evaluation of communication 

•  Intomart GfK, 2012 
•  Interviews (n=16) / survey (n=1160) 
•  Some results:  
 - ‘enough information’ 

 - media / leaflet / internet 

 - ‘independent information’ 

 - information and GPs of minor importance 

   in making the decision to participate 

 
 

 

 
 



•  Transparent   
•  Layered 
•  Balanced 
•  Evidence-based 





Social media – ‘breast cancer’ 

Book 
Götzsche 

Euroscreen 
Television 
programme 

Minister asks 
for advice 





Dutch Health Council 

 
•  Independent scientific advisory body  
•  Public health / health(care) research 
•  200 members / 30 committees 
•  Committee on population screening 
 

 Dutch Population Screening Act   
  

 
 
 



Dutch Health Council 



 

 

Since 1996: 

 
± 50 permit applications 
 



www.gr.nl 



 

 

“Advantages outweigh 
disadvantages” 
 
“Screening can be 
improved” 
 





Not a big issue… 

   
•  ‘Screening is still worthwhile’ 
•  Introduction of colorectal cancer 
    screening in the weeks before 


